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CULTURAL - MOSCOW - AWARDS

Moscow, July 19 (Reuters) President Valdmir Putin has honoured six Indians with the
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prestigious Pushkin Medal for their contribution in promoting and popularising Russian language and
culture in India.

Directors of Russian language courses at the Russian Science and Culture Centres in Kolkata,
Mumbai, Thiruvananthapuram and New Delhi - Madhavi Bhattacharya, Suniti Deshpande, Ratish
Nair and Ritu Swamy respectively, have been conferred the honour a Kremlin release said here on
Wednesday.

Professor Ramadhikari Kumari of JNU and senior lecturer of Delhi University's Salvonic and
Finno-Ugric languages Ranjan Saxena have also been decorated by Putin with the medal named after
the world famours Poet Alexander Pushkin.
REUTERS AM AD 1652

 3.3.2


C:\WIT\10 DEL 29.TXT 384 16:24 PTI
ZCZC
Muzaffar Del 29
Nikah-Internet
Islamic Seminary allows marriage through internet
Muzaffarnagar, July 10 (PTI) A leading Islamic seminary has ruled in favour of marriage
through th internet, after a man asked if such weddings were valid.
However, the wedding will be valid only if it is performed in the presence of two
witnesses, the Darul Uloom Deoband seminary said today, while allowing such marriage under
Shariat law.
The 'Nikah' should be performed in the presence of two witnesses and a 'Wakil' who would
solemnise the wedding by announcing the acceptance of the bride and groom. the fatwa department of
the sminary said. The announcement will help the man marry his fiance in the US, sources said.
Details about the couple were not immediately disclosed.
PTI CORR CSA RHL MGS 07101617 H
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"Being at the heart of all social action and interaction, communication functions as a relating

tool that creates understanding, facilitates work, and strenghtens collective living among people"

(Introduction to M.C. IGNOU)




 / 




Process and Elements of Communication  1.3
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 Message  Sender 


 Feedback 












 sender

 feedback 


 Communicator 





Encoding  1.3.1


 Communicator 





Message  1.3.2

 Communicator 




Channel  1.3.3

 ReceiverCommunicatorEncoder 
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 MMS SMS 
Receiver  1.3.4

Orientation  Receiver 
 Receiver  Message 

 Receiver 


Decoding  1.3.5


 Common  sender 

Feedback  1.3.6

 Feedback 
 Receiver 

 C o n c e p t 
 Communication


Noise  1.3.7

  receiver sender 








 Noise 

Kinds of Communication  1.4


 1

 2

 3
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Intrapersonal Communication  1.4.1


 Concept  Auto Communication 





Interpersonal Communication  1.4.2





Ideal 
 feedback 


 motivate  


Group Communication  1.4.3

 Skills 



Mass Communication  1.5


 Channel 

 Mass Media 



"Any mechanical device that multiplies messages and takes it to a large number of people

simultaneously is called mass communication" (Introduction to mass communication, IGNOU)
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 Electronice Devices 



 feedback 
Audience  /  /  1.5.1

 Audience 



Feedback  1.5.2




 SMS 
Feedback  Public opinion poll  Circulation




Mass Media  1.6

 Medium media  Media 
 Oxford English Urdu Dictionary


 Cable T.V. Dish T.V.Satellite T.V 

 20  500 
 Formulate  Process 
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 Serials  development 

 News 
 Views


Print Media  1.6.1






 Quantity  Quality

 Technology 









 The Hindustan Times) 



The Times of India 






 The Hindu  
 The Statesman 








 Indian Express 
 18 

Electronic Media  1.6.2
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 1.6.3

 1920 






 F.M 





Television  1.6.4

 1930 




 Satellite  Satellite - Cable Televion 

 
 

 24  BBC World, CNN, Star, Discovery etc. 










 1.6.5


 Fantasy  Glamour 

 Commedy  Melodrama 
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 1.7


 Telex 

 


 (Billboards) 
 Technological advancement 

 



 Cable T.V.  Dish T.V.





 Global Village



 1.8




 Event 
 Shape 




 Impact 


 Reality Show 


 manipulate 
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 AIDS  Communal harmony 


 development 





 1.9


 (Two-way process) 




 Channel  Message  Sender 
 Feedback Receiver  Receiver

 Receiver  Sender 
 


 (feedback) 
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 1.10

   
 Elements  
   

   
   
   
   
    Concept

   
 

   
   

 1.11


 1

 2

 3

 4

 5


 1

 2

 3

 4

 1.12

  1
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   2

  3

  4

5- The New Caxton Encylopedia, the Caxton Publishing Company Limited,
London.

6- The Socail Science Encyclopedia by Adam Kuper & Jessica Kuper,
Routledge & Kegan Paul, London, Boston.

7- International Encyclopedia of the Social Science, ed. by David L. Sills, The
Macmillan Co. & The Free Press, New York.

8- The Story of Mass Communication, G. Sing Mann, New Delhi.
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 2.1

 2.2

 2.3

 2.4

 2.4.1

 2.4.2

 2.4.3

 2.5

 2.6

 2.7

 2.8

 2.1
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 2.2







 Movement 














 6  5  4  3  2  1 


 2  1 









 1

 2
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 DIURNA  ACTA  

19  1957  
 Venice  1566 
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Avisa Relation Oderzeitung  1609 
 1611 

 1620 
 


 1631  

 1690





 2  1

 4  3









 




 1780  /29 

 1822
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 Economy of word 













 1

 2

 3

 4

 2.4

 2.4.1

 




 1922 




 Code  
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 Fessenden  


 1906 


 KDKA  1920  /2

 1921 









 1924  1923  1922







 1924 /16 


 1930 
 1930 

1997  /23  1957  1936 
 Broadcasting Corportaion of India 

 6  5  4  3  2  1 
 14  13  12  11  10  9  8  7

 18  17  16  15 
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 2.4.2



 

 Vision  Tele 






 1938  1936


 1946  /7  1939 


 1937  1936 

 R.C.A  N.B.C  









 1939 

 1950  1940  160 


 1959 /15 
 1961  
 600 

 1965  /15 
 25 



 500 
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 1975 
 1982  /15  







 1982  1976




 5  4  3  2  1

 8  7  6
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 1895  /28 
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 /7  



 1896
















 1896  /15
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 280  1902  7060  1899 

 1913  1907

 3700 
 1931


 1930

 1940 


 1941 






 1947 

 






 2.5
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 2.6

   
   
   
   
   

   

   

   
   
   

   
   

    

   

 2.7



 1

 2

 3
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 2

 3

 2.8

1953   1

1987   2

1984   3

1982   4

1994   5

2002   6

1989   7

1994   8

1989   9

1957   10

2003   11

1987   12
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 3.1

 3.2

 3.2.1

 3.2.2

 3.2.3

 3.2.4

 3.2.5

 3.2.6

 3.2.7

 3.3

 3.4

 3.5

 3.6

 3.1
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 3.2









 / 


 Input 

 3.2.1




 Nora Quebral 








 Mental & Physical 
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 3.2.2




 Transforming role 
 


 Socailising role 




 3.2.3

 



 Purposive 




 Positive 




 Pragmatic 



 3.2.4

 1940

158




 1950 


 Ensminger 








 1962 














 3.2.5









 Generator  1976 


UNICEF 


 Food and Agricultural Organiastion 
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 Horizontal 


Knowledge Users 







 3.2.6




 Forum 



 empathy 
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 Diffusion




 empathy 


 The Passing of Traditional Society 



 Empathy 
 Urbanisation 




 output  Magic multiplier 




 magic multiplier 

 3.2.7




 Empathy 
 to inform 






 educate 
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 Short term 



















 underground water 
 water harvesting pitts 




 immediacy 


Down to 
 Wild Life  Earth

 Centre for Environmental Science 
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 India Today 

 Outlook

 Making a Difference  Offtrack 


 Non-Governmental Ogranisation


Print 

 Media



 3.3









 3.4

  

  
  
  

  
Horizontal   

 : Empathy
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  Magic Multiplier

 3.5


 1

 2

 3


 1

 2

 3

 3.6

1.  Handbook of Development Economics by A.K. Sen, Elsevier.

2.  India's Information Revolutions by Everett M. Rogers & Others, Sage Publication, New Delhi.

3.  Communication for Development in the Third World, Theory and Practice by Srinivas R. Melkote.

4.  Communication and Change in Developing Countries ed. by Daniel Lerner and Wilbur.

5.  The Other Side of Development by K. S. Shukla, Sage Publication, New Delhi.
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